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OCOBJUBOCTI PO3BUTKY EJIEKTPOHHOI KOMEPIIII B YMOBAX ITAHJIEMII

Anomauin

Y cmammi pozenawymo cymmuicmv ma eusHaueHHs eNeKMpPOHHOI KOMepyii, K 6adHCIUBO20 HANPAMY DO3GUMKY
nionpuemcms. Enexmpouna xomepyis — ye 0inoéa axkmugHicmb i3 Kynieai-npooascy moeapie ma nociye, uwo
nepeodavac 63acmo0ito Cmopin Ha 0CHOBE IHopmayitinoi enobanvhoi mepesici Inmepnem. Iliokpecaeno gaxcaugicms
eNeKMpPOHHOL KoMepYii 8 YMOBax nandemii, OCKiIbKU 6OHA BUCTYNAE 8a2OMUM Opalieepom il pozeumky. Busnaueno,
Wo BUKOPUCMAHHA  eleKMPOHHOI KoMepyii NpONOHYE Ol  CROXCUBAYI8 CYMmMESI nepesacu, 30Kpemd
KOHKYPEHMOCHPOMONCHY YiHY, eKOHOMIIO Yacy i npAMUtl KOHmaxm 6e3 nocepeoHuKis.

Jlocriooceno, wo 00 ereKmpouHoi Komepyii HAleHCUms.: eleKmpOHHULL 0OMIH THDOpMAYIEID, eNeKMPOHHUL PYX
Kanimany, e1ekmpoHHy mopeieio, eieKmpoHHi pouti, eleKmpoOHHUL MApKemune, eneKmpoHHULl OanKine, eneKmpoHHi
CmMpaxoei nocayu.

Busnaueno, wo possumox enekmponnoi komepyii ¢ Ykpaini eusnauamumyms opavieepu ma OOMENCEeHHS, WO
3YMO6GAEeH] HAYIOHANbHUMU EeKOHOMIYHUMY, NOMIMUYHUMU, COYIANbHUMU MA KYJbMYpHUMU ocodausocmamu. J{o
opaitigepis, AKI CMUMYTIOOMb PO3GUMOK eleKMPOHHOI KoMepyii GIOHeceHO: 3anpOo8aONCEHHHA KAPAHMUHHUX
obmedicenv (Kogio-19) ona ognaiin komepyii; 3pocmanns 00csa2ie ma macutmabie MIdCHApOOHOI mopeieni, i
8I0N0BIOHO, MOP20BeNbHUX bapepie; iHmencugikayis KOHKYpeHyii Ha GHYMPIWHIX PUHKAX, He8UCOKI (hiHancosi
bapepu 6x00y 6 eNeKmMpoHHY KOMepYiro, Wo 0CoOIUBO 8AHCIUBO Ol MAN020 Oi3Hecy, po3eumok eimuusHanoi IT-
inoycmpii. Inobanrvnutl xapaxmep OHAQUH-MOPIGNT BUCYNAE 8 AKOCMI NOMYICHO20 Opatéepa 3pOCMAHHS |
00HOYACHO OCHOBHO20 Oap'€py 0I5l CMBOPEHHsL eheKMUBHUX PIHAHCOBUX [ NPABOBUX THCIPYMEHMIE 01 Ae2anizayii.

Heoockonanicmv npasoeozo pezymo8anus enekpoHHOi Komepyii, pO3no6CI00JNCEHHA WAXPAUCLKUX Oill 000
3A607I00IHHA KOWIMAMU NOKYNYIE YU Npo0asyis, SIOCYMHICMb NPO30POCMI V GU3HAYEHHI AKOCMI npoldyKkyii ma
YIHOYMBOPEHHI, OpaK NPaKmuyHUX 3HAHb NOMEHYIHUX YYACHUKIE Y chepi KoMepyitinoi Komepyil, pusux empamu ma
HeCAnKYilH020 BUKOPUCMAHHS NEPCOHANLHUX OAHUX YYACHUKIB CNOBLIbHIOIOMb PO3GUMOK eIeKMPOHHOL KoMepYyii.

Ipoananizosano OUHAMIKY pO36UMKY eeKMPOHHOI MOpei6 6 C8IMi K ANCIUBOT YACTUHU eJIeKIMPOHHOT KoMepyil.
moeapy.

Bcmanosneno, wo nosumu gopmamu enrekmponnoi komepyii 6 ymosax O0iddcumanizayii cimogoi eKkOHOMIKU €
sipmyanizayis, MexHoa02iA Yymaue02o KIieHma, XMapHi mexHoL02ii, wo 00360J1510Mb KOMNAHIAM 3MIYHUMU PUHKOBE
Ji0epcmao.

Knrouosi cnosa: mapkemune, eieKmponHa KoMepyis, eleKmpoHHa Mmopziiia, mosap, Kynieis.

Pchelianska Galyna, Holovchuk Yuliia, Serednytska Liudmyla
FEATURES OF E-COMMERCE DEVELOPMENT IN A PANDEMIC CONDITION

Annotation

The article considers the essence and definition of e-commerce as an important area of enterprise development.
E-commerce is a business activity for the purchase and sale of goods and services, which involves the interaction of
the parties on the basis of the global information network Internet. The importance of e-commerce in a pandemic is
emphasized, as it is an important driver of its development. It is determined that the use of e-commerce offers
consumers significant benefits, including competitive price, time savings and direct contact without intermediaries.

It is investigated that e-commerce includes: electronic information exchange, electronic capital movement,
electronic commerce, electronic money, electronic marketing, electronic banking, electronic insurance services.

1t is determined that the development of e-commerce in Ukraine will be determined by drivers and restrictions due
to national economic, political, social and cultural characteristics. Drivers that stimulate the development of e-
commerce include: the introduction of quarantine restrictions (Kovid-19) for offline commerce,; growth in the volume
and scale of international trade and, consequently, trade barriers; intensification of competition in domestic markets,
low financial barriers to entry into e-commerce, which is especially important for small businesses; development of
the domestic IT industry. The global nature of online commerce serves as a powerful driver of growth and at the same
time a major barrier to creating effective financial and legal instruments for legalization.

Imperfect legal regulation of e-commerce, the spread of fraudulent actions to seize the funds of buyers or sellers,
lack of transparency in product quality and pricing, lack of practical knowledge of potential participants in
commercial commerce, the rvisk of loss and unauthorized use of personal data slow down the development of e-
commerce.

The dynamics of e-commerce development in the world as an important part of e-commerce is analyzed. It is
determined that the main conditions of its positive dynamics are the convenience for the consumer in the purchase
and delivery of goods.

1t is established that new forms of e-commerce in the digitalization of the world economy are virtualization,
sensitive customer technology, cloud technologies that allow companies to strengthen market leadership.

Keywords: marketing, e-commerce, e-commerce, goods, purchase.
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IHocTanoBka npodJjaemMn

B cyuacHuMX ymoBax rocrojaploBaHHS, IO YCKJIQJHIOIOTHCS KapaHTHHHUMH OOMEXEHHSIMH 3alpOBaPKEHUMHU
ypsgaMu 6aratboX KpaiH, B TOMY 9HCIi 1 YKpaiHoto, 1Jis ¢y’ ekTiB 6i3HeCy mocTae motpeda y monryKy HOBUX KaHaJB
peamizarii ToBapiB Ta mocayr. Came TOMy PO3BHUTOK €JIEKTPOHHOI KOMEpIIii € iHHOBAIIMHUM Ta MEPCHEKTUBHUM
LUIIXOM HE TiIbKM 30yTy NpOAYKILii, aje W IMOUIyKYy HOBHMX IIOTEHLIMHHMX IOKYIIIB, 3aCO00M KOMYyHiKaliiHOT
TIOJITUKY ITiAIIPUEMCTB.

CydJacHi TEHIEHIIII PO3BUTKY Ta CTAHOBJEHHS EJIEKTPOHHOI TOPTIBII CTadM 00’ €KTOM HAyKOBHX JOCIiIKEHBb
KOTOPTH YKpaiHChKHX Ta 3apyOLKHHMX BUeHHMX, 30kpema batpumenko B.B. [1], Bypauex 1. B. [2], Beimmuko K.1O.,
Hocau JI.JI., [Teuenka O.1. [3], Tepruunwuit A.C. [4] Ta iHmi.

3pocTaHHs BATOMOCTI €JIEKTPOHHOI KOMEPIIii IS BITYU3HSHOT Ta Mi>XKHAPOTHOT €eKOHOMIKH BUMarae BUBRKEHOTO
Ta HAyKOBO-OOTPYHTOBAHOTO TiIXOAY 10 BU3HAYEHHS CTPATETii Ta TAKTUKA MapKEHTOBOTO YIIPaBIiHHS €0 CPeporo
TSUTBHOCTI MIATPUEMCTBA.

Buxiian 0cHOBHOTO MaTepiajy A0caiTKeHHs

[MommpeHHs enekTpoHHOI KOMepLii B YKpaiHi Ta cBiTi MOTpeOye NeTanbHOr0 BUBYEHHS Ta ITOUIYKY HOBHX IIIAXIB
Z714 11 BIOCKOHAJICHHS Ta PO3BUTKY.

ITin enexkTpOHHOIO KOMEPIEI PO3yMIlOTh Oyab-SKHH BHI TOPTiBEIBHO-IIANMPUEMHHUIIBKOI, TOPTOBEIHHOI,
KOMEPIIIHO-TIOCePETHNUTIBKOI AisUTBHOCTI, yYacTi y TOPTIBI, MPOJaXy TOBapiB, HEPYXOMOCTI, IIIHHUX IaIepis,
HAJIaHHI MOCIYT 3 METOK OJICP)KAHHS MPUOYTKIB, KN 3IHCHIOETHCS JUCTAHIIIIHHAM CITIOCOOOM 13 BUKOPUCTAHHIM
iH(hOpMaIiHHO-TEICKOMYHIKAIIIHHUX cUCTeM [4].

EnexTpoHHa KoMepIis — I1e ijI0Ba aKTUBHICTH i3 KYMiBIIi-ITPOIaKy TOBaPiB Ta TIOCIYT, 10 Nependadae B3aEMOJIII0
CTOpIH Ha OCHOBI iH(opManiiHoi rinodansHoi Mepexi [HTepHer (6e3 OesmocepesHbOro (Gi3MYHOTO KOHTAKTY).
Bemnuko K.1O. 3a3nauae, mo nina, yac i npsiMUH KOHTAKT € TepeBarami, siki BOHa Ja€ MOTCHLIHHUM MOKYIISM 1
npoasisM [3].

Jlo enekTpoHHOT KOMepLii HAIEKHUTh:

— enekTpoHHUI 00MiH iHpopMmaniero (Electronic Data Interchange, EDI),

— enexTpoHHUH pyx Kanirainy (Electronic Funds Transfer, EFT),

— JIEKTPOHHY TOPTiBIIO (aHTI. e-trade),

— eNeKTpoHHi rpomri (e-cash),

— eJIEKTPOHHMH MapkeTHHT (e-marketing),

— eJIeKTpOHHUH OaHKiHT (e-banking),

— CJICKTPOHHI CTpaxoBi nociyru (e-insurance) [1].

Po3BuTOK enexkTpoHHOI KoMmepuii B VYKpaiHi BH3HAauaTUMYTh JpaiiBepu Ta OOMEXKEHHs, IO 3yMOBIIEHI
HaliOHAIEHUMHU €KOHOMIYHUMHU, HOJITHYHUMH, COLIIaJIbHUMH Ta KyJIbTYPHHUMH 0COOIMBOCTSIMH (Tab. 1).

Tab6umnsa 1 IpaiiBepn Ta 00MeskeHHsI PO3BHTKY eJ1eKTPOHHOI KoMepuii B YKpaiHi

Hpaiiepu OOMexeHHS
3arnpoBa/pkeHHHS KapaHTHHHUX oOMexeHb (KoBin-19) | HemockoHamicTh MpaBOBOro peryJitoBaHHS €IEKPOHHOT
JUTst o(hIaiitH KoMepItii KOMepIIii
3poctannas o0cAriB  Ta MacmrTabiB  MibKHApOIHOI | PO3MOBCIOMKEHHS maxpanchbKux it 1010
TOPTIBII, 1 BINOBIIHO, TOPTOBEJIBLHUX OapepiB 3aBOJIOAIHHS KOIITAMH IOKYIIIIB Y1 NPOJABLIB
[HTencudikanis KOHKypeHIil Ha BHYTPILIHIX PHHKaX BingcytHicte  mpo3opocTi  y  BH3HAY€HHI  SIKOCTI

MIPOJYKITii Ta MIHOYTBOPEHHI

HeBucoxki (inaHcoBi Oapepu BXOIy B €IEKTPOHHY | bpak MpakTUYHHWX 3HAHb TOTEHIIHHUX YYacCHUKIB Yy
KOMEPIiI0, II0 0COOJIMBO BaXKIIMBO JUIsl MaJIoro Oi3Hecy | cdepi komepuiitHoi komepuii

Possurok BiTunsnszoi IT-iHgycTpil Pusuk BTpaTM Ta HECAHKIIHHOIO BHKOPUCTAHHS
MEPCOHAIBHUX NAHUX YYaCHUKIB

*VKiaoeno agmopom Ha 0CHOBI 1ACHUX OOCTIONHCEHD

[Morogumock, mo came TrI00ALHUN XapakTep OHJIAWH-TOPTIBIIi BHUCTYIIA€ B SKOCTI TOTY>KHOTO IpaiBepa
3pOCTaHHSA 1 OJTHOYACHO OCHOBHOTO 0ap'epy Il CTBOPEHHS €PEKTUBHUX (hiHAHCOBHX 1 MPABOBUX IHCTPYMEHTIB IS
nerajizauii 1aHOTO ceKTopa. Y JesSKUX BUIaJKaX BUHUKAIOTh TOBApPHO-TPOLIOBI BITHOCHHH, SIKi CKJIaJHO PEryJIIOBaTH
HOpPMaMH 1 paBWIaMH, 1110 AIFOTh HA TEPUTOPIi OJHIET nepkau [2].

3i 3pocTaHHSAM TIONIMPEHHS EIEKTPOHHOI KOMepIii Bce Oiibllla KiIbKiCTh CIOKHMBAYiB y IONIYKax TOBapiB
3BepTaEThCS N0 [HTepHET-Mara3uHiB. 3pOCTaHHS OOCATIB MOKYIOK B IHTEpHETI MOSCHIOETHCS 3POCTAHHSAM PIiBHS
3pY4HOCTI Ta KOM(OPTY, SIKI HaAIOTHCS B IPOLIEC] OHJIAWH KyMiBii. 3pocTae TakoX JOBipa MOKYIMLIB 10 KyMiBiIi B
IaTepueti. Came e 3yMOBIIIOE 3pOCTaHHS CBITOBHX OOCSTIB €JIEKTPOHHOI TOPTIBIi Ta CTBOPEHHS TEPIEKTHBHHUX
porHo3iB (puc. 1).
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6,388
5,908
5,424
4,891
4,28
! I
2019 2020 2021 2022 2023 2024

Puc. 1 ®akTnyHi Ta NPOrH030BaHi 00CATH eJIEKTPOHHOI TOPTiBJi B ¢BiTi, TpIH. 10. USD [5]

Cepen iHmMHX HOBITHIX (OPM EJIEKTPOHHOI KOMEpIlii B yMOBax Mi/UKHWTami3amii CBITOBOI €KOHOMIKH MOXHA
BHOKPEMHUTH BipTyali3amilo, TEXHOJOTII0 YyTIMBOTO KIi€HTAa, XMapHiI TEXHOJOTIl, 0 J03BOJIIOTH KOMIIAHIsIM
3MILIHUTH PUHKOBE JIJEpCTBO. Y CBOIO Yepry, BipTyaii3alisi BHUCTYIa€ OCHOBOIO sl MYyJbTH(YHKLIOHAIBHHX
CepBICiB, MOKIIMBOCTI 3aMOBUTH HEOOXiHY KOH(ITrypalilo CHCTEMH KOMI'IOTEPHOI iHYPAaCTPYKTYpH 3 HEOOX1THUM
MporpaMHUM 3a0e3NeueHHsAM s KoMnaHil Ha BiguaneHomy poctymi [2]. Takum umHOM, B MaiiOyTHhOMY
BipTyasi3amis KOMepLii CTaHe HOBMM IEpPCIIEKTUBHUM BHJIOM MAapKETHHIY, OCKUIBKM 3aMiCTh TOro, I1100
BHUKOpHCTOBYBaTH (oTorpadii [yt npocyBaHHs 0i3HE3y, NPOINOHYBATUMYTHCS HOBI THITH Bi3yaJbHUX MarepiaiiB Ta
IHTEPaKTUBHOIO KOHTEHTY, JIOTIOBHEHOT PEaJIbHOCTI.

BucHoBkH

EnextponHa komepuis HaOyBae MOAAIBIIOTO PO3BHTKY B YKpaiHi Ta CBiTi, IO 3YMOBICHO SIK PO3BUTKOM
iHpOpMAIIHO-TEIEKOMYHIKAI[IHHUX CHUCTEM, TaK 1 HOBITHIMH PHHKOBUMH BHMOTamH. Pi3HOMaHiTHI BHIX
eJIEKTPOHHOI KoMep1ii 3a0e3medyoTs moTpedu Oi3Hecy Mmoo pearizalii MapKeTHHTOBHX, (DiHAHCOBUX, ONepaIliitHuX
crpareriii. Ha po3BHTOK eJIeKTpOHHOT KOMEpLii BIUIMBAIOTH SIK JpaiiBepH Tak i 0OMEXeHHs, sIKi BU3HAUCHI B JaHil
CTaTTI.
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