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appropriate digital channels, the creation of compelling content, the deployment of data-driven analytics,
and the nurturing of customer relationships. Effective strategy formulation necessitates an intricate
understanding of these components and their alignment with the broader business goals [3, p.5].

The realm of digital marketing is marked by its dynamism, where strategies and tactics
continuously evolve in response to shifting consumer behaviors and technological advancements.
Consequently, staying ahead in the digital marketing arena requires not only a foundational
knowledge of established methodologies but also an agility to adapt to emerging trends and
innovations. This article will explore the established methodologies and best practices while also
delving into the emerging trends that are reshaping the digital marketing landscape.

In an age defined by digital connectivity, the formulation of a digital marketing strategy is not
an option but a requisite for businesses aiming to thrive in a highly competitive marketplace. By
traversing the domains of strategy significance, component intricacies, and methodological
insights, this article equips businesses and marketers with the knowledge and tools to navigate the
complexities of digital marketing strategy formation effectively.

This introduction sets the stage for your scientific article, highlighting the importance and
complexity of digital marketing strategy in the modern business landscape[4, p.121].
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TEPUTOPIAJIbHI ACIIEKTH PEI'YJIIOBAHHSI PUHKY
A3APTHHUX IT'OP B YKPAIHI

Jiss perynioBaHHS PUHKY a3apTHHX irop B YKpaiHi IUIAHY€ThCS CTBOPUTH CIIELialIbHY
KOMICif0, IO TpaIfoBaTUME Ha KoJIeTiadbHUX 3acajax, a ii ckiaj Oyle 3MiHIOBaTHUCh KOXHI 4
poku. Jlo xomrmeTeHIii KOMicii BXOJMTHME IHCIEKIli TEPUTOPIi 1 MPHUMIIICHb OpraHi3aTopiB
azapTHHX irop, (piHAHCOBOI, MPaBOBOI Ta OpraHi3aliiHoil iH(opMalii M00 AISUIBHOCTI 3aKIa/iB,
Jie TPOXOJATh a3apTHI Irpu (HAIpHKIAJ, JaHUX MPO NPUWHATI CTAaBKU Ta BHUIUIAYEHI1 BUTpaIlll),
HakJIaJaHHg mTpadiB 3a MOPYIICHHS 3aKOHOJABCTBA. TakoXk, B Mexkax JlepikaBHOI MOIATKOBOT
cyk06u Ykpainu Oyje iCHyBaTH CHUCTEMa OH-JIaliH KOHTPOJIIO 3a irpoBUM oOnagHaHHsAM. Komru
BiJl BHJAui JIIEH31 Ta opradizamii rpajgbHoro Oi3HeCcy BHUTpauyaTUMYTbCA Ui (hiHAHCYBaHHS
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COLIAJIbHO 3HAYMMUX Tajy3ed rocrnojapcrBa — MEIUIMHHU, CHOPTY, (OCOOIMBO A JrOAEH 3
0CO0JIMBUMU 1'[0Tp€6aMI/I) KyJIbTyPHAX npoeKTlB TOILIO.

[TomiOHMIT miAXix BIAMOBIZAE€ MIKHAPOIHIA TPAKTUII. TakuM YHHOM JIIOTh OUIBIIICTH
3aKJIajiB 3 peryJIOBaHHs a3apTHUX irop B €spomi: European Gaming Regulators Forum, European
State Lotteries and Toto Association, Association of Charity Lotteries in the European Union,
European Casino Association, European Gamlng and Betting Association [3].

Ka3uno moxHa Oyzae BiABiIaTH B I SATH3IpKOBUX rorensx KueBa 3 HOMepHUM (OHIOM He
MmeHie 200 HoMepiB, Onecn, Xapkosa, Juinpa Tta JIbBoBa - 3 HOMepHUM (hoHIOM He MeHie 120
HOMeplB Ta TOTeNsX IHmMMX MicT 3 HoMepHuM ¢onaoM He MeHme 100 HOmepiB [1]. Cepen
HAMMOMITHIIINX 3aKiajiB, 0 MOXYTh BHKOHYBaTH pOJIb OIEPaTOpiB TpalbHOTO PHHKY B
VYkpaian, ciig Buaimutu kommanii «Split Groupy, «IIpem'ep Ilamacy, «ABanon», «Immepiany,
kasuHo «FreeJlom», «Manmapun», «Kasz0ek», «River Palace», «Kinry, «Metpo-J[KeKmnoT»,
«Maxkcber», Kymigon», «baripa» Toro.

Kpim Toro, sk CTBEP/IKYIOTh O. CoBsx Ta H. Henpasceka, Ha TepuTopii YKpaiHu IUIAaHY€ThCS
CTBOPHUTH JIeKiIbKa irpoBHUX 30H: KHiBCBKY, .HI:BIBCI)Ky, Opnechbky, HpuqopHOMopCLKy [2]. KuiBcbka
irpoBa 30Ha Ma€ CHOPMYBATHCh HA OCHOBI (YHKIH CTONMYHOCTI, PENPE3CHTATHUBHOCTI Ta
pecniekrabenbHOCTI Oi3Hec cepenoBuIla Micta. Tak, rpagbHUI G13HEC AKTUBHO PO3BUBAETHCS B PI3HUX
roressix Mepexi [inron abo IHTepKkoHTHHEHTANB (B KpaiHax, Jie BiH Jierali30BaHuii, 3BUdaiito). Tomy
Horo mosiBa y TOTENbHUX 3aKJajax LHX MEpexk, 1o 3HaxoisaTbes B Kuesi (Ta i  1HmIMX MicTax
Vkpaini), € nUIKOM TpupoaHor. He BHKIIIOUaeThess po3MimieHHs irpoBoi 30HM i mix KueBom, B
MICTax-CyIyTHUKaX CTOJNHIl. B SKOCTI MpeTeHAeHTIB, HA HaIly JyMKY, JOIUILHO PO3IJISAATH M.
Bumnese, m. bosipka, M. Bacunbkis, M. bpoBapu, cmt. Bop3sens, ¢. Korroounceke, ¢. Kaspkudi Ta iH.

JIpBiBCHKA irpoOBa 30HA Ma€ BHKIIFOYHO BJIAJIE PO3TAIIYBAHHS 110 BiJHOMICHHIO JI0 IEPKABHOTO
KOpIoHy Vkpaiau 3 [Honsmero Ta €C. Tomy nosia y JIbBOBI MICIlb JJI JIETATBHOTO PO3MIIICHHS
IHIYCTpil a3apTHHX irop poOUTH Iieii Oi3HEC T0BOII MPHOYTKOBUM Ta MPUBAOIHBAM 3 OISy HA
CTpiMKe 3POCTaHH MDKHapOAHOT Oi3HEeC-aKTUBHOCTI B LIbOMY perioHi. 3a _YMOBH PO3BHTKY
BIJINOBITHOI 1HPPACTPYKTYpH (TpaHCHOPTHOI, iH(pOpMaIiifHOT, KOMYHIKaliiHOI, PEKIaMHOI,
MIPUKOPIOHHO1) TOTIK TYPHUCTIB JI0 JIbBIBCHKUX I'PAJIbHUX 3aKjIadiB, K cTBepmkye H. HempaBchka,
MOK€ CTaTH IOCUTh CYTTEBUM [2].

I'panbHuil Gi3HEC TakoXK MoOKe €(QEKTHMBHO PO3BUBATHCA Ha JEAKHX KypopTax 3axigHol
VYkpainu, B epury uepry - B Tpyckasii, Jporoouyi, Cxigauti, MopmuHi, bykosemi. B 6inbmrocTi
OUX KypOPTHHX MICT pO3TallOBaHI TroTeNi MpeMiyM-Kpacy, a TaKOX € JOCTaTHId NPHUTIK
BITYM3HSHUX Ta IHO3EMHUX TYpPHUCTIB, 1110 LIKABIATHCS IPAIbHUMU 3aX0JJaMHU.

Benukuit TypI/ICTI/I‘{HI/Iﬁ pereauiﬁHHﬁ HOpTOBI/II\/'I Ta JUTOBMH LEHTp miBaHA Ykpainu — Oneca —
L[UIKOM 3/[aTHHi 3aTy4aTH TYPUCTHYHI IOTOKH if 10 00'eKTiB rpanbHOro GisHecy. Opeca BKpaif
npuBabJIMBa JJIsl TPaBLIB y a3apTHI 1rp1/1 3 Pymynii, bonrapii, Typeuunnu, a takox 3 MonmoBu i
binopyci. OnHak, popmyBanHs OfecbKol IrpOBOi 30HM MOXIIMBE JIMILE 32 YMOBH aKTUBHOTO PO3BHUTKY
Ta MOJIEpHi3allii TpaHCTIOPTHOT 1H(PPACTPYKTYpH, po30YyA0BH TOTEILHUX MEPEK MPEJCTABHUIILKOTO Ta
JIFOKC-KJIacy, CTBOPEHHS MOBHOLIIHHOI CHUCTEMU KOHTPOJIIO HaJ BEIECHHAM TIpalbHOro Oi3Hecy Ta
3aXUCTy iIrPOBHX 30H BiJl BIUIUBY KPUMIHAIBHUX YIPYIOBaHb i aepucTis.

UYeTBepTOIO 30HOIO PO3BUTKY IPaJIbHOTO Oi3HECYy B YKpaiHl LIJIKOM MOXKE CTpaTH aKBaTOPis
Yopnoro mops. Sk ctBepxye H. HenpaBcbka, y CBITI JOCUTH NOMYJISIPHUM € TaK 3BaHl «ILJIaByYl
Ka31HOY, po3MimeHi Ha KPYi3HUX JaiHepax, MOPChKUX Cy/IHAX, Oapxxax, nebapkazepax Ta iHIINX
00’€KTax MOPCHKOi TpaHcmopTHOi iHdpactpykTypu. IlozibHi miaBydi KasMHO MoxHa Oyio 6
opranisyBati Ha MapuipyTi Oneca — batywmi (y I'py3ii azapthi irpu 103B0IeHi) i3 3aX0/10M B OPTH
CYCiTHIX YopHOMOPChKUX aepxaB (PymyHii, bonrapii Ta Typeyunnn [2].
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